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ENRIQUE LEON

Senior Graphic Designer,
Brand Identity & Digital Design

Specialist

Strategic, creative, and results-oriented, with 15 years of experience creating award-winning
campaigns, brand identities, and websites. | specialize in transforming complex objectives into
visually powerful and emotionally impactful design experiences that drive action.

With a keen attention to detail and storytelling, | bring brand identities to life across print and
digital platforms, creating cohesive visual systems, compelling designs, presentations, and
impeccable brand assets. | also excel in collaborative environments, leading projects from start
to finish, guiding other designers and clients from discovery and conception to launch, all with a
personalized and hands-on approach.
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https://www.linkedin.com/in/enriqueleonbenavides/
https://enriqueleon.com.mx/wp-content/uploads/2025/08/Enrique-Leon-Portafolio.pdf

. . A vibrant 360° branding journey for the Congressional Black Caucus Foundation’s Annual Legislative Conference. | crafted a visual universe—from the logo
C BC F - Fro m v 1SION tO v I CtO ry to every color, shape, and texture—bringing unity across ads, stage design, and brand materials that celebrated Black voices and empowerment.






Building on the logo and visual universe | created, the branding came to life across every detalil
— from digital advertising and social media campaigns to print materials and large-scale, on-site
event decorations. The powerful, cohesive visuals and strategic application not only elevated the
conference's presence but also helped drive record attendance and fostered significant positive
engagement among attendees. Dive deeperintothe atmosphere and scope of this highly successful

event by watching the video summary!
Watch the Video


http://youtube.com/watch?v=rEUW8P14IY8&embeds_referring_euri=https%3A%2F%2Fwww.cbcfinc.org%2F&source_ve_path=Mjg2NjY

| developed the full branding for “Proximo,” a premier conference uniting current and next-generation Latino leaders and entrepreneurs in the US. This

P ROX | M O at Ava nce G | O ba | project involved comprehensive visual strategy, full website design, social media assets, and guiding the team through the mobile application development—
including the Digital ID system—to deliver a seamless, high-end event experience.






_ The brand identity for Saito, a modern noodle bar, was developed with a distinctive visual universe that successfully stands out from competitors. The project
Sa |to N OOd |e Ba I was comprehensive, including logo creation, a catchy slogan, website design, creative packaging, and vibrant social media assets. The branding delivers a
fresh, engaging, and memorable experience.






., ] L, | created the foundational branding and digital presence for Dindmica, a team of foreign affairs professionals advising organizations on successfully navigating
D INAMICa A Mmericas complex conditions across the Americas. My work—including the vibrant visual identity, and website design—provided them with a sophisticated, memorable
image to launch their strategic advisory, risk analysis, and stakeholder mapping services.






YWCA - Stand Against Racism

The design strategy for the Stand Against Racism campaign for YWCA USA focused on visual power to drive immediate action. The logo and distinctive
visual universe were crafted to cut through the noise, using bold graphics and evocative imagery for strong storytelling. This identity was applied seamlessly
across all media, including social posts, t-shirts, and pins, empowering the message: equity and justice now.
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Val'Quirico - Festival Ibérico

For ValQuirico's Festival Ibérico 2026, | crafted a new visual identity to capture the event’s passionate spirit and historical roots. The centerpiece is a dynamic,
creative collage that strategically blends flamenco, equestrian, and traditional elements. This artwork serves as the powerful foundation for the event's
visual universe, ensuring a compelling and authentic representation of Iberian culture.
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SOLASE lawyers

For Solase, a Mexican law firm focused on social and human rights causes, | developed a distinct brand identity to separate them from traditional firms. This
comprehensive project included logo creation, a memorable visual universe, corporate stationery, and website design. Also, through strategic branding
consulting, | helped them articulate and visually champion their unique, humanitarian-driven approach to law.
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IWPR Branding Update

Building upon an existing logo, | developed a comprehensive visual universe and brand guidelines for the IWPR. This project provided the visual empowerment
necessary to bring the brand to the next level. Deliverables included new graphic patterns, visuals for ads and social media, and a full set of corporate
stationery, from business cards and letterheads to PowerPoint templates, ensuring a professional, consistent identity across all media.
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LULAC - Convention 2026

For the highly important LULAC Convention 2026, a new logo and full visual universe were created. The design centered on the powerful slogan: “Heritage.
Power. Progress.” The identity was developed to be dynamic and impactful, forming the foundation for all event visuals, from promotional materials and
digital ads to large-scale on-site branding and event signage. The design successfully captures the convention’s core mission.
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Red Feminista Atlixco

| delivered a full 360-degree branding initiative for the Red Feminista de Atlixco to achieve powerful and unigque visibility. This comprehensive work included
designing the new logo, a rich iconography system, and a distinctive visual universe. The resulting brand identity and marketing materials, which spanned
merchandise and social campaigns, successfully armed the organization with a strong, unified, and memorable visual presence to amplify its voice.
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YWCA - Better because of her

This internal digital campaign, “Better because of her,” was designed for Women'’s History Month to celebrate the global achievements of influential women.
The visual universe was created with a bold, collage-like, and slightly vintage graphic style. This distinctive visual identity ensured the campaign had a
cohesive, engaging, and powerful presence across social media, effectively honoring these women'’s legacies.
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ProSports Digital

For ProSports Digital, an agency focused on advancing the careers of college football stars, | delivered the full brand identity. This comprehensive project
included logo creation, a high-impact visual universe, and complete website design. The identity, which was also applied to merchandise like t-shirts and caps,
positioned the agency with a dynamic, professional image to attract and serve the next generation of athletes.
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thank yeu!

Thanks for taking a moment
to dive into my work.

Each project here tells part of my story — ideas turned into visuals, collaborations that grew into
something meaningful. If any of it resonated with you, I'd love to connect, exchange ideas, or
show you more of what I've been creating lately. You can reach me anytime. Inspiration is always
better when it's shared.

Let’s create something remarkable together.



https://enriqueleon.com.mx/
mailto:leonbenavides.enrique%40gmail.com?subject=I%20saw%20your%20portfolio...

